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Unbeknownst to many and despite the 
rapid growth and success of Lucas Oil, 

its founder, Forrest Lucas, came from a chal-
lenging, poor, underprivileged background, 
but was blessed to spend a lot of time on his 
grandparents’ farm when he was growing up. 
It was there he learned the virtues of honesty, 
production, thriftiness and self-sufficiency. 
Based on his humble farm 
roots and the experience he 
later developed fitting and 
showing cattle, Forrest left 
home while still in high 
school and got a job for a 
reputable seed-stock breeder, 
taking care of his show cattle.  
      “For the last three years 
of high school,” Forrest says, “I got up early 
every morning, usually around four a.m., to 
do chores before going to school, and then I’d 
do it all again after school. My summers were 
spent tending, fitting, and showing cattle.” 
      He realized that after graduating from 
high school he needed to do something that 
would give him a better opportunity to get 
farther ahead in the world. “So I started driv -
ing trucks, and as soon as I was able, I started 
a trucking company, which eventually led to 
the development of Lucas Oil.” It was based 
on Forrest’s love for trying new things and his 
desire to develop oil-additive products that 
would extend the useful life of his trucks. But 

he never lost his love for cattle or his desire to 
own and develop a cattle ranch. 
      Although Lucas Oil became successful 
very quickly, land was too expensive in Indi-
ana where they lived, so Forrest and his wife, 
Charlotte, began looking for a good spot to 
start their cattle business. They considered 
Texas, Oklahoma and Kansas. 
      Eventually they settled in Cross Timbers, 
Mo., where Lucas Oil was also helping to 
sponsor development of a racetrack. Once 
they found a base property, Forrest spent a 
year living there, working on the place, buying 
cattle and equipment, and generally getting 
things started. At this point, Forrest has 

enough going on between Lucas Oil, a fleet of 
trucks, and Protect the Harvest, just to name a 
few, that he has no choice but to allow a cow-
boy crew of loyal employees to do most of the 
work running the ranch. “But Charlotte and I 
spend as much time there as possible.” 
       Because he loves trying new things and 
understands the genuine need for a different 
kind of cattle than most seed-stock producers 
are raising today, Forrest and his cowboy crew 
have been developing a Simmental/longhorn  
composite that includes the most desirable 
characteristics of each breed—including the 
calving ease and low-maintenance of long-
horn cattle, along with the heavy muscling and 
good meat quality of the Simmental. Contrary 
to what some may believe, Lucas Cattle Com-
pany is no toy ranch. At this point, under For-
rest’s direction, ranch manager Gary Hubert 
and a crew of four or five cowboys run a total 
herd of 2,500 mother cows on several proper-
ties that comprise Lucas Cattle Company in 
southwest Missouri. 
      Based on his working-class background 
and his understanding of basic fundamental 
principles, including the law of the harvest—
you reap what you sow—Forrest Lucas also 
created and funded Protect the Harvest, as a 
nonprofit educational/activism venture, based 
on his long-standing affinity and genuine 
concern for agricultural producers and the 
challenges they face.  
      “We’ve worked hard to be productive, and 
our ranch is part of that effort. We’ve been 
very blessed, and we feel a moral obligation to 
pay it forward and see if we can help other 
producers stay in business.”  n

Lucas Cattle Company  
Born from a natural resource. By Todd Macfarlane

FROM TOP: Forrest and Charlotte 
Lucas with some of their seed-stock 
longhorn mother cows at the ranch in 
Missouri. ➤An aerial view of Lucas 
Ranch headquarters—practical and 
modest by celebrity ranch standards. 
➤The Lucas cattle brand. 
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